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“La data… et moi, et moi, émois”1. With such a title, the
INfluencia review (April-June 2014) sets the tone of the debates
that liven up the civil society, the companies and the States on
the data issue.

What about the data’s cultural dimension? Are personal cultural
data a separated phenomenon? Should it be handled in the same
way as any other data? This report presents the proposals and
works made by and for the Forum d’Avignon on the cultural
dimension of personal data.

Great research, innovation and manipulation tool at once,
personal data, especially the cultural one, is now the Internet
user’s DNA, his digital identity. This comparison allows to set the
ethical stakes of its commercial exploitation which respects
private life and individuals’ freedom, and in accordance with the
general interest. Cultural practices and the prints they leave on
networks are the main appeal and arouse covetousness.
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For some people, the exploitation of personal cultural data is
received as an infringement to their freedom. For others, this
enhancement offers great perspectives of services, of valuecreation… and artistic creation too. Fantastic horizons are opening
up for the companies – especially in the cultural field – and the
consumers, if deontological practices are clearly defined.

The Forum d’Avignon wants to question this decisive cultural and
economic issue of great importance for the future: a true political
challenge that needs the commitment of all the players – today.

Note to readers: any comment, remark, amendment, perspective or addition is welcome.

1

This pun based on the very similar sound of the words “et moi” and “émois” could be translated as
“Data…and me, and me… emotion”.
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1.

The beliefs of the Forum d’Avignon

A.

Our digital footprint is worthwhile (and is worth a lot
of money)

An IT system manufacturer who launches a connected watch to capture our health data and
share it with mutual health insurances, a distributor who anticipates our future purchases in
order to reduce delivery delay, an insurance company that scans our behavior via our credit
card to detect risky conduct, social networks that recommend restaurants or movies
according to our tastes, taxi services that adapt to our position through GPS, hosting services
that rank their clients…: the applications and projects to valorize our personal data are
multiplying for better: from enriching our cultural visits to anticipating individual or
collective health risks… and for worse : predicting our way of thinking, prescribing our
behavior, anticipating our motivations and in particular our purchases, and thus containing
our private lives!


Our identity turned into money. The exploitation of personal data is not a recent
phenomenon. But the infinitely small scale (of all our digital footprints) and infinitely
big one (compared to all or part of the humanity) in collecting data through the social
networks and GPS is exponentially increasing. Too often reduced to its technical
dimension (data, open data, big data), the subject has turned into a cultural, political,
ethical and thus civilizational issue.



Personal data reflect our cultural values and our private lives . The 20th
century made us sensitive about the exploitation of individual data. Until recently,
the confidentiality of personal data, then called “nominative” in France and “personal
data” by the European Union, seemed to be established. They appeared to be one of
the pillars of our democracies, closely linked to our freedom of thought, expression,
choice and action. We have not seen nothing yet while the fabricants of every day’s
connected devices propose to aggregate our “performances”. After the naked
pictures stolen from the cloud, what would stars say if, for example, their daily
statistics of reading or dietary or health regime were hacked as well? The depth (and
the intimacy) of personal data collected - without the individual necessarily being
aware of it - enables third parties to understand our identity, our private and cultural
past, present and future lives, and to sell them.



The Internet of things will be the Eldorado of production and valorization of
personal data. For better: discovering a city walking while consulting the
encyclopedia, accessing the better ranked restaurants thanks to social networks,
knowing about the schedule and the treasures of a museum, getting information
about the closest bicycles and taxis available. But also for worse: anticipation and
surveillance of our acts at the expense of our private lives; data produced by
connected and personal devices and stoked in the cloud, likely to be shared or even
hacked and displayed on the public space just as pictures of stars were recently... We
need to define a framework for data, in order to protect the individuals and to
regulate research.
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B.

Replace the human at the heart of a data driven society

Many enquires2 show that the divorce – yet paradoxical since the amount of data does not
stop increasing – between citizens, businesses and States that preempt their data is
consumed. And citizens do not stay inactive. Parades emerge, illusions respond to it with the
risk of deepening the inequalities between those who will be able to pay for more security,
protection of their private lives and intellectual property, and the others. Facing this
urgency, an objective alliance now tights civil society whose demand of trust, security and
protection is increasing, with businesses that cannot consider economic growth without
confidence.


The future of connected services depends on trust. Innovation goes with security,
and economic growth with awareness and the societal dimension of personal data. In
an ultra-connected world, it is time to build a new social contract. To engage a
practical dynamic, we need to define an ethical framework between informed
prospective and reflection around the limits to fix, collectively, when massive data
exploitation is concerned. Moreover, this attitude constitutes a competitive and
reputational advantage for the stakeholders willing to comply. With the following
guideline: the respect of the human dignity and the cultural diversity.



Personal data are a key issue for the individual, as a core element of his cultural
identity, and for the businesses that cannot reasonably consider their development
without collecting, exploiting and taking advantage of data. Data ethic must rely on
behaviors by developing a data culture: good practices within businesses, and data
sharing (open data) between the stakeholders of the economic ecosystems: the right
to data protection becomes operational for the States, like the right to oblivion
imposed by the European Court of justice.

C.

Data ethic is an investment to boost economic growth

If they feel that data processing is a threat to their private lives, citizens will act with
petitions on line to establish a “charter of digital rights”, wrote Jeremy Rifkin in The Zero
Marginal Cost Society (Hardcover, April 2014). Ethics on data transparency is the only
counterpart which can be trusted by citizens and consumers on the use of their personal
data. « If we want to build a sustainable innovation, which can be accepted by the user,
businesses must bring guarantees in terms of personal data protection » Isabelle FalquePierrotin stated in « Data, the new gold rush » in Enjeux Les Echos (March 2013). « It is not a
cost, but an investment ».


When data culture becomes a competitive advantage for businesses. Law does not
only explicitly decide upon the question of personal data property. It also shapes the

2

Independent and tripartite study, carried out among consumers in France, Poland, Spain and the UnitedKingdom. The summary of the results is available here: www.orange.com/digitaltrust.
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fundamentals of a data ethic. Before the regulation defines the legal frameworks (in
particular the project of regulation in discussion which will add to the funding
principles of the Directive 95/46 from the European Commission two requirements the principle of minimization of data and above all the new accountability principle,
that is to say the obligation for a business to justify intern mechanisms it implements,
and which should be enforced in 2017), businesses can already take a lead. It won’t
be enough for the businesses to abide by the law.


Reputation and good practices assets. Beyond the juridical aspect, conformity to the
regulation on personal data protection becomes an efficient tool for businesses to
consolidate their reputation, to communicate on their ethical and societal
commitment while well-informed consumers are widely aware of the shortcomings
in private life protection on the so called social networks.



The right of data protection made operational. Engaging the businesses in the
definition and the development of better practices. Concerned about guarantying the
confidence of their clients while making the most of digital revolution, businesses
must act now to show they implemented tools and procedures which ensure, on the
legal and managing grounds, the protection of data delivered by the stakeholders
involved (employees, clients, suppliers, etc...).



Data culture consists in making mentalities evolve and lifting operational
impediments: “data culture”, very strong within pure players, is yet still in a rather
embryonic state within the businesses and traditional cultural institutions. To
develop a data culture, we need to:
o Define clear objectives and priorities in which concerns sharing and data
exploitation: dissemination of contents, audience development, improvement
of the clients’ experiences, renewed offer…
o Integrate new talents: to lean on data management competences
(structuration of data coming from different sources), statistical analysis
(provisional analysis, recommendation algorithms) and relational marketing (
profiling)
o Adopt suitable tools for the pursuing objectives and the assets the business is
able to mobilize,
o Animate an innovative approach by organizing data sharing internally (crossover data management) and open to the external ecosystem: developers,
start-ups, citizens, researchers...

D.


Know-how sharing (open data) is the solution to avoid
the emergence of natural monopoles
Share data with third parties doesn’t make them less valuable, but rather the
contrary is true. “Data related and correlated with others worth more than isolated
data”, Pierre Bellanger recalled in its contribution to the 2014 report of the French
State Council on digital and the fundamental rights: “data value is proportional to the
square of the number of data it is related to”. Added value creation thus results from
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combining and crossing different sets of data – internal and external. Combining the
force of recommendation and personalization algorithms with GPS tracking thus can
favor the discovery and the access to the local offer.


Open data does not jeopardize the respect of private life. Deposits of possible
economic value, still under-exploited, rather lie in exploiting a critical mass of
anonymous data than personal targeting. Competition between actors who exploit
those data should not concern the property of data, but the use they make of it.
Cultural open data can teach us a lot without necessary targeting the individual.
However, it must systematically be based on the principle of anonymous data and a
sufficient volume of data to reach a critical mass.



Cooperation between the stakeholders is the key so that data sharing goes with
economic growth. Collaboration between those different actors must enable to
create new services, beyond personal data exploitation possibilities when they are
exclusively analyzed in silos. Growth creation by data sharing is based on the
cooperation of three actors: the State, which must make public data available and
resist to the temptation of limiting data accesses by strictly applying the
precautionary principle ; the civil society, that is to say the consumers and the
citizens, who must accept to open their data, while defending their rights for the
protection of their private life ; cultural institutions and businesses : their role is to
create, from the data collected, new applications and economic models.



In addition to internal governance, at least one condition must be present to
enable a virtuous development of personal data sharing: ensuring that all the
stakeholders involved benefit from open data. Private and public actors see that the
valorization of data they collect constitutes a competitive advantage. As such, they
can be reluctant to share them with third parties without counterparts. To convince
them that the value of data can increase when they share it, different models can coexist: data exchange, paying availability of “prenium” data sets, incomes sharing in
paying services… Data value can also be appreciated in function of its temporal
dimension: a business can thus exploit for itself real time data, and share them in a
second time without any value lost.

E.

Europe shows the way: private life is not obsolete and
has to be strengthened

The European Directive of 1995 defines the term of personal data with a rather wide scope
for it, since it “embraces all that has to do with the individual identity, his personality, his
private life”’. On this basis, the European Court of Justice was able, on May 13th of 2014, to
impose the concept of right to oblivion to the different stakeholders. This authentic
democratic progress on private life protection proves that, in this matter, the respect of
individual freedoms and the private life remain valuable concepts for the future, against
those who try to dismantle them, while taking advantage of it.


On the ground of industrial applications, Europe is declining. By investing massively
in the connected devices market (Internet of things) and the self data - those “nets
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data catch-all” (from culture to heath, via glasses, watches or even fridges), data
driven businesses do not only want to know and advocate our cultural behaviors –
their economic models are full of that. They need to move up by capturing our most
intimate behaviors, in the name of improving our “performances” (nutritional,
sportive, or intellectual ones), with the aim of anticipating our needs and satisfy
them.


Consumers, yet fascinated by the promises made, are more and more suspicious
about this massive capture of (their) data without status towards clouds without
boundaries. The significant increase in the digital uses on any device, the
dematerialization and deterritorialization of the networks, are multiplying the risks of
privacy breaches. The challenge is industrial and economic, ethical and humanist at
the same time, just as Mathias Döpfner, President of the press group Axel Springer
recalled it in March. Martin Schulz, President of the European Parliament, and the
500 participants to the Forum d’Avignon @Paris, gathered at the French Economic,
social and environmental council (CESE) on September 19th3, made the same
statement, exhorting Europe to sign a “data charter”.



Only a transparency code of ethics on data can constitute a trustworthy
compensation. Facing such challenges for our privacy, it is not about consolidating
legal bases which already became obsolete anymore. “The ambivalence of the digital
technology requires that we think fundamental rights protection over”, just as the
annual study of the French State Council dedicated to “Digital technology and the
fundamental rights” stated , insisting on the place for individuals in the right to
protect their data and, finally, to found a data code of ethics. “Businesses aware of it
will be able to reinforce their credibility” Bruno Perrin, EY partners, stated, recalling at
the same time that the right for data protection is becoming operational for the
States, just as the right to oblivion was imposed by the European Court of Justice.

F.

History repeats itself: after genetics risks, a data driven
society ethic has to be shared at a practical and
symbolic level

“With the development of television and the sophistication which made possible, with a
unique device, simultaneous reception and transmission, it was the end of private life”.
Huxley was right about the prophecy, but got wrong on the media which would confirm it.
Why don’t we switch for a collective ethic?


When the discovery of the human genome, thanks to informatics, may have been
privatized (some laboratories claimed for a copyright of the genes they discovered),
biologists provided us with a universal response! If the rhythms of politics and the

3

First cultural Forum 100% data, organized on September 19th around the following main challenges: ethics,
equity, transparency for the States and the local authorities, data sharing, opening of the networks and
infrastructures to make our cities even smarter.

Exclusive property of the Forum d’Avignon

law are not the same as for technological innovation, the definition of a universal
ethical frame enables to exempt from technology. Let’s inspire us of the risk of
genetic manipulation. More than 15 years ago, humanity was able to find a universal
response to the issues of the genome and this led to the Universal Declaration on the
Human Genome and Human Rights ratified by the Unesco on November 11 th of 1997.
We need a new dynamic of ethics to be imposed at a practical and symbolic level. How? By
exempting from technology, progressive by nature, and by giving to each country and
continent the ability to adopt rules consistent with its culture: data status, servers
localization, data encryption, sovereign OS... and by supporting the Preliminary declaration
of the digital human rights, issued thanks to the works of the think tank Forum d’Avignon,
accessible on the website www.DDHN.org and aiming at going out from a defensive stance,
hardly intelligible by digital native generations. Europe has much to gain from taking the
responsibility of this ambition.
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2. The Declaration of the Digital Human Rights
A. Preamble: Towards a universal ethic on the use of
personal data
“The question of whom [personal] data belongs to will be one of the key policy issues of
the future.” In his open letter of 16 April 2014, Mathias Döpfner, Chief Executive Officer of
the Springer publishing group, sends a message to all the players concerned. The think tank
of the Forum d’Avignon and its partners, who met on 19 September 2014 during the Forum
d’Avignon @Paris, the first cultural forum 100% Data, discussed four issues: ethics, fairness,
the transparency of the State and public authorities with regard to the sharing of data, and
the opening-up of networks and infrastructures to make our towns and cities even smarter.
What were the results of the first Forum d’Avignon @Paris? First, a collective awareness:
the use of personal data is a key issue in terms of civilization and culture. This awareness
must be used to build a society that is aided – not driven – by data. Second, a concrete
proposal: the definition of a universal, proactive, ethical framework that achieves a balance
between research, economic and social development, and the protection of personal data.
Both ambitious and realistic, our proposal is neither regulatory – each State or continent
must form its own laws according to its own culture –, nor technical – technological
developments, even when self-regulated, are such that any digital constraint or protection is
doomed to become obsolete.
Martin Schultz, President of the European Parliament, already called for a charter on the uses
of personal data4. Indeed, the answer also lies in ethics.
Four findings have led us to develop and support a Preliminary Declaration of Digital Human
Rights, for universal use, backed by the UNESCO5.
-

-

-

4
5

Now a major issue, a currency and a driving force of a data-driven society, personal
data constitutes the digital DNA of each individual. It reveals information on an
individual’s cultural values and private life. Protecting personal data from
manipulation is a key democratic issue,
The culture of data is a positive opportunity, for which an ethical framework must
be defined so as to enable the development of research in the general interest, while
protecting the dignity of each individual. This transparency may also enhance a
company’s competitiveness and reputation in relation to those who refuse to adopt
such an approach,
It is necessary to inspire the trust of all individuals in the use and security of their
personal data, and the collective research carried out on it, to ensure respect for
human dignity and cultural diversity. The solution is, by its very nature, universal,
supported by and elevated to the level of international conventions,

http://www.forum-avignon.org/sites/default/files/editeur/martinarticle.jpg
Cf Appendix 2
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Lastly, humanity has already succeeded in reconciling research on the human genome and
the protection of individual liberties through the Universal Declaration on the Human
Genome and Human Rights, ratified on 11 November 1997. “Digital DNA” deserves similar
consideration.

B. Preliminary Declaration of the Digital Human Rights
I.

Every human being’s personal data, in particular digital data, conveys information on his
cultural values and private life. Personal data cannot be reduced to a commodity.
#DIGITAL_DNA

II.

The reasonable exploitation of data is an opportunity for the development of research
and the pursuit of the general interest. It must be governed by a universal code of ethics
that protects each individual’s dignity, privacy and creative works, and the diversity of
opinions. #ETHICAL #FAIR

III.

Everyone has the right to respect for his dignity, private life and creative works, and shall
not be discriminated against on the basis of access to his personal data and the use made
thereof. No private or public entity may use personal data to manipulate access to
information, freedom of opinion or democratic procedures. #PRIVACY

IV.

Everyone has the right to inspect and control his personal data, including that resulting
from his behavior and objects connected to him. Everyone has the right to the
confidentiality of his personal data, and to the protection of his anonymity when he so
requests. #RIGHT_OF_INSPECTION

V.

Any exploitation of the data or creative works of any individual requires his free, prior,
informed, time-limited and reversible consent. #CONSENT

VI.

The users of personal data, whatever their level of accountability, including States, public
and private authorities, companies and individuals, shall show total transparency in the
collection and use of any individual’s data, and shall facilitate each individual’s access to
his data, as well as its traceability, confidentiality and security.
#TRANSPARENCY_OF_THE_USES

VII.

Open research and innovation, based on the sharing, subject to consent, of any
individual’s anonymized data, with respect for his dignity and for cultural diversity, are in
the general interest. #RESEARCH #GENERAL INTEREST
Cooperation between civil society and businesses is required to put the human being back
at the center of a trustworthy society, aided by the reasonable use of disclosed and
inferred personal data. #COOPERATION #DATA-HELPED_SOCIETY
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3. Two years of works and contributions (20132015)
A. History of the Forum d’Avignon’s works on personal
cultural data
In January 2013, the Forum d’Avignon started a series of consultations regarding personal
cultural data challenges, organized in four working groups and animated with collaborative
writing sessions, with the Forum d’Avignon’s partners and members of the civil society. In
fine, more than 100 persons supported the commitment of the Forum d’Avignon to open the
debate on personal cultural data.


2013 02 24, « Call for personal cultural data », launched by the Forum d’Avignon and signed by
32 personalities, JDD. READ



2013 03 to 2013 09, Working group for EY study: Cultural behavior and Personal data at the
heart of the Big Data industry. Finding the right balance between privacy and innovation. READ



2013 04 04, Tribune «Big Data, a big opportunity for culture? », contribution by Pascal
Lechevallier for the Forum d’Avignon. READ



2013 04 to 2013 09, Working group for BNP Paribas study: Big Data: Big culture? The growing
power of the data and its outlook for the economy of culture. READ



2013 04, Tribune “Those cultural data that worth gold” by Laure Kaltenbach and Olivier Le
Guay, INfluencia, (in French) READ



2013 09 17, Forum d’Avignon’s debate: are creative and cultural industries able to take
advantage of Big Data? Led by Camille Neveux, with Bruno Perrin, Fabrice Naftalski, Solenne
Blanc, Nicolas de Cordes and Thibaut Munier. READ



2013 10, Tribune « Big cultural data need big confidence », Olivier Le Guay, INfluencia (in
French), READ



2013 11 22, Tribune « Big data is a cultural challenge, beyond the technical and legal
dimensions », Laure Kaltenbach and Olivier Le Guay, Huffington Post (in French), READ



2013 11 22, Tribune « How culture must move into digital », Laure Kaltenbach and Olivier Le
Guay, Les Echos, November 22nd of 2013 (in French). READ



2013 11 22, Tribune « For the digital privacy of universal rights to protect our 2.0 identity », by
Laure Kaltenbach and Olivier Le Guay, Le Monde (In French), READ



2013 11 23, 2013, FORUM D’AVIGNON 2013, Session 9 – What is the value of our personal
cultural data? Led by Monique Canto-Sperber, with Steffen Wachenfeld, Yann Thebault and Rudi
Klausnitzer VIDEO



2013 11 23, MANIFESTO : « Principles of a universal declaration for Internet users’ and
creators’ rights in a digital era » by the Forum d’Avignon, READ
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2013 12 12, Tribune « Why do we need a « universal » framework for the rights of the web
user and the creator? Laure Kaltenbach and Olivier Le Guay, Huffington Post (in French). READ



2014 02 27, Tribune « Consumers are concerned about the processing of their personal data »
Camille Gauthier, Forum d’Avignon, READ



2014 02 27, working group « personal data » with EY, Atelier BNP Paribas, Orange, Sacem,
SCAM, Microsoft, Fifty Five, …



2014 05 14, INFLUENCIA / HAVAS MEDIA CONFERENCE : « La data, et moi, et moi, émois » at
the Laboratoire. Raphaël de Andréis, CEO of Havas Media Group France, David Lacombled,
deputy head of content strategy at and président of IAB France, Laure Kaltenbach, Managing
director of the Forum d’Avignon, Maud Serpin, co-founderdu of Curiouser.



2014 05, REPORT « Is big data going to kill the creation? » Mélanie Murciano, from the
researches of the Forum d’Avignon, Usbek & Rica, READ



2014 09, working group «personal data»: finalize the Preliminary declaration of the digital
human rights.



2014 09 16, « Who can regulate my data? » contribution by Rémi Bouton for the Forum
d’Avignon. READ



2014 09 17, « Personal data's cultural stakes » contribution by Nicole Lunardi, Sara Cicatiello et
Chiara Bertamini for the Forum d’Avignon. READ



2014 09 17, « DATA. Definitely Ambiguous Theories About it » contribution by Ludovica
Michelin for the Forum d’Avignon. READ



2014 09 17, « Reflections on Big Data: The cultural and ethical aspects of personal data »
contribution by Dianel Aldana for the Forum d’Avignon. READ



2014 09 18, « For an ethics of the collection and use of data » contribution by Mats Carduner for
the Forum d’Avignon, Huffington Post (in French). READ



2014 09 18, « The myth of the "Big Brother merchant" and the intrusion of paradox »
contribution by Yan Claessen for the Forum d’Avignon (in French). READ



2014 09 18, « Data: a new issue of trust between brand and citizens? » contribution by Edouard
Rencker for the Forum d’Avignon (in French). READ



2014 09 18, « Which cultural model for the personal data ? » contribution by Olivier Bailloux for
the Forum d’Avignon (in French). READ



2014 09 19, « Asking the question of personal data and responding with a collective ethics »
Laure Kaltenbach and Olivier Le Guay, La Croix (in French). READ



2014 09 19, Forum d’Avignon @Paris at the French Economic social and environmental Council:
debates, launch of the platform #DDHN and first signatories of the manifesto calling for ethics in
the use of personal data.





Businesses, when data culture becomes a competitive advantage by EY READ
Opening-up cultural data: a driver of growth? by EY READ
Smart city and sharing cultural data, by l’Atelier BNP Paribas READ
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2014 22 09, Tribune ‘’From big brother to big data", by Laure Kaltenbach and Olivier Le Guay,
Huffington post France, (In French) READ



2014 09 22, « An ethical framework is needed for Big data » Laure Kaltenbach, Live Orange (in
French). READ



2014 09 22, Tribune « Big Data Brother: from now on our time is counted and « given » » Laure
Kaltenbach et Olivier Le Guay, HuffingtonPost France (in French). READ



2014 09 24, « The « cultural » challenge of personal data is not only political, but is also at the
heart of western civilization » contribution by David Lefranc et Amandine Quenton for the
Forum d’Avignon. READ



2014 09 25, «The Open Data from every angle» contribution by Clara-Doïna Schmelck for the
Forum d’Avignon. READ



2014 09 30, « Europe can still win the battle for the personal data » Laure Kaltenbach and
Olivier Le Guay, La Croix (in French). READ



2014 10, Contribution to the global study of the UNESCO on Internet issues



2014 10 01, « Turning data inside out » contribution by Graham Hitchen for the Forum
d’Avignon. READ



2014 11 to 2015 03, Contribution to the National consultation on digital of the French National
Digital Council (CNNum)



2014 21 11, Tribune "Data, a strategic challenge in the digital transition », Laure Kaltenbach et
Olivier Le Guay , La Croix, (in French), READ



2014 11 29, Paper delivered at Marrakech on the occasion of the second Global forum of the
Human Rights



2014 12 08, Inscription of the DDNH on the agenda of the UNESCO : The European Data
Governance Forum, at the headquarters of the UNESCO



2014 12 08, « For an ethics of data, a driver of growth » Laure Kaltenbach and Olivier Le Guay,
Challenges.fr (in French). READ



2014 12 10, « Data culture is not born yet» contribution by Clara-Doïna Schmelck for the Forum
d’Avignon. READ



2014 12 16, « Big data in ad agencies welcomed but questioned » contribution by Andres
Gonzalez and Hassan Lâasri for the Forum d’Avignon. READ



2015 01 05, « Swap data for culture » Laure Kaltenbach and Olivier Le Guay, La Croix (in French).
READ

Exclusive property of the Forum d’Avignon

B. Current actions
1. Op-Ed & Talks


2015 02 04, Tribune "Answer to Madam Jourová: it is time to act for personal data protection",
Laure Kaltenbach and Olivier Le Guay, La Tribune, READ



2015 02 16, « For a universal ethic of personal data » Laure Kaltenbach, RSLN. READ



2015 05 05, « Digital identity », a debate organized by Orange at NUMA, Laure Kaltenbach.

2. Working groups in 2015 (March-September)
With L’Atelier BNP Paribas on the following topic:
« Data Culture: what role for the cultural industries and institutions? »
How to mobilize the cultural ecosystem and especially institutions and industries around the
role it could play in helping to create and distribute a "culture of data", useful for its
development? Who creates and disseminates data in 2015? How can cultural diversity be
strengthened?
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4. Studies of the Forum d’Avignon

2014 – STUDY EY FOR THE FORUM D'AVIGNON
Opening-up cultural data: a driver of growth?
READ

2014 – STUDY EY FOR THE FORUM D'AVIGNON
Businesses, when data culture becomes a competitive
advantage
READ

2014 - STUDY EY FOR THE FORUM D'AVIGNON
How to take the data bend? What the other sectors teach us:
comparisons and good practice
READ (in French)
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2013 – STUDY L’ATELIER BNP FOR THE FORUM
D’AVIGNON
Big Data: Big Culture? The growing power of the Data and
its perspectives for the economy of the culture
READ

2013 – STUDY ERNST & YOUNG FOR THE FORUM
D’AVIGNON
Cultural behaviours and personal data at the heart of the
Big Data industry. Finding the right balance between
privacy and innovation.
READ
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5.

Appendices

A. Key figures
Market of personal data in the European Union: €315 billion.
(Source: Boston Consulting Group)
STUDY L’ATELIER BNP PARIBAS 2013
The global market for Big Data = $6.3 billion in 2012, it
should reach $8.9 billion in 2014 and $24.6 billion in
2016.
(Source: Transparency Market Research “Big Data
Market – Global Scenario, Trends, Industry Analysis,
Size Share and Forecast 2012-2018”)

Market revenues: + 40 % per year on average, it
represented $100 million in 2009 and it might
approach $50 billion in 2018.

24 HOURS IN THE LIFE OF
BIG DATA

104,000 hours of videos are
posted on YouTube
4.5 billion searches are
made on Google

(Source: Deloitte)

Between 2% and 5% of large and medium-sized
companies worldwide, between 17% and 30% in very
large companies and more than 90% in the top 500
U.S. companies have already initiated their own
experiments with Big Data in 2012.
(Sources: Talend, Gartner Group and Deloitte)

552 million users connect
on Facebook
400 million tweets are sent
via Twitter

145 billion emails are
sent

BIG DATA’S GUIDE 2013-2014
Percentage of companies, which are initiating Big
Data’s projects or are thinking about it:




Source: EY study for the Forum d'Avignon,
2013..

France: 10%
Germany: 18%
UK: 33%
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UNITED-STATES

Big Data is part of the 5 key sectors of the American economic growth. In the beginning of 2013, the
Forrester’s Office has been establishing its forecast of the IT’s budgets growth to 6% during the year
in Europe, while it represents 7.5% in the United States.
In July 2013, McKinsey estimated that the United States’ GDP could grow up to 1.7% in 2020 thanks
to the Big Data. The savings in the Health sector and the American administration could reach €300
billion.
The mass-market retailing revenue might grow of 40% in 5 years, 30% in the telecoms.

In 2013...
2.3 billion people connected
worldwide
20 billion connected
objects worldwide

FRANCE

In France, Big Data could generate €2.8 billion
and 10 000 direct jobs if the conditions of its
development were reunited – meaning with a
€300 million financing and the setting of an
ecosystem (source: AFDEL).

4 zettaoctets of data
produced

... 4.4 million jobs
created by 2015.

58% of the French companies consider that they
are late compared to their competitors, and 47%
think they are very late. In comparison, 33% of
the British companies and 18% of the German
companies have already begun a Big Data’s
approach.

Source: EY's study for the Forum d'Avignon,
2013.
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B. Legal framework
The European Convention on Human Rights and Fundamental Liberties of 4 November
1950, and specifically the article 8.1 provides that “everyone has the right to respect for his
private and family life, his home and his correspondence”.
The United Nations’s International Covenant on Civil and Political Rights of 16 December
1966, and specifically the article 17.1 provides that “No one shall be subjected to arbitrary or
unlawful interference with his privacy, family, home or correspondence, nor to unlawful
attacks on his honour and reputation”.
The OECD (Organization for Economic Co-operation and Development) Guidelines on the
Protection of Privacy and Transborder Flows of Personal Data of 23 September 1980 6
concerning the protection of private life and the transborder flows of personal data. The
OECD, created in 1961, focuses especially on bringing its help by favoring the exchange of
know-how and the sharing of expertise between its members or between the membercountries and other countries. By adopting these guidelines, the OECD’s objective was to
have common principles allowing to contribute to the harmonization of national legislations
regarding data protection. These principles are essentially the following: the data collection
and use limitation principles, the data quality principle (data’s relevance, etc.), the purpose
specification of the data collection principle, the data security guarantee principle, the
transparency principle (information of the concerned people), the individual participation
principle (possibility for an individual to have the confirmation that some data concerning
him was used) and the principle that the person responsible for the data processing is liable.
However, the OECD principles do not have any binding character.
The Convention for the Protection of Individuals with regard to Automatic Processing of
Personal Data (Convention 108) of the European Council opened to signature on 28
January 1981. This Convention is the first international legal binding tool regarding personal
data protection. The signatory States are under obligation to take the necessary and
appropriate measures in their national legislation, in order to apply its principles (among
which: the licit and loyal collection principle, the data limited conservation principle, the
data quality and proportionality principle, the concerned people information principle, the
respect of the access and rectification rights, etc.)
The APEC agreements (Asia Pacific Economic Cooperation): the APEC zone (Asia-Pacific
zone) created in 1989 gathers the following countries: Australia, Brunei, Canada, South
Korea, Chili, United-States, Indonesia, Japan, Malaysia, Mexico, New-Zealand, Philippines,
Singapore, Thailand, China, Hong-Kong, Taipei, Papua-New Guinea, Peru, Russia and
Vietnam. One of the objectives of the APEC is to reinforce the economic cooperation of the
Asia-Pacific zone. At the end of 2004, the APEC adopted guiding principles regarding private
life and personal data protection (APEC Privacy Framwork) in agreement with the OECD
6

The OECD guidelines and the Convention 108 were amended on 11 July 2013.
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guidelines of the 23 September 1980. These principles do not have any binding character.
They apprehend the across-borders data transfer issue and encourage the APEC member
countries to adopt a common approach. A system aiming at supervising these transborder
flows between APEC members were finalized at the end of 2011 (namely the “Cross Border
Privacy Rules” (CBPR)). The organizations that are willing to implement those CBPR will be
able to do, on the basis of a questionnaire reviewed by an attesting body (APEC-recognized
accountability agent) a self-assessment regarding personal data protection, and will be able
to have a certification. For more details, see the document entitled CBPR Policies, Rules and
Guidelines available on the APEC website: www.apec.org.
The United Nations Guidelines for the Regulation of Computerized Personal Data Files
adopted on the 14 December 1990 by the United Nations General Assembly in its
resolution 45/95. These principles do not have a binding value either, and the introduction
lines precise that their application modes “are left to the initiative of each State”.
The Charter of Fundamental Rights of the European Union of 7 December 2000 (cf.
particularly the article 8 of the Title II) also dedicated law to data protection. Indeed, the
article 8 of the charter provides that “Everyone has the right to the protection of personal
data concerning him or her”. The charter adds that the treatment of this data must be done
loyally and on the basis of the agreement of the person involved or in accordance with
another legitimate basis laid down by law. The charter also provides the necessity to settle
independent supervisory authorities in order to ensure respect of the rules set out on the
subject. This charter, which initially only was an inter-institutional agreement binding the
European Parliament, Council and Commission, was recognized as a treaty with its
integration in the Lisbon Treaty (that modifies the Treaty on the European Union and the
treaty establishing the European Community) signed on 13 December 2007.
The directive 95/46/CE of 24 October 1995 on the protection of individuals with regard to
the processing of personal data and on the free movement of such data is the reference
text for community law regarding personal data protection.
The Council of Europe adopted on 16 April 2014 a recommendation on a Guide to human
rights for Internet users.
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D. Glossary
Note to readers: any comment, remark, amendment, perspective or addition is welcome.

Anomynisation:

Usually, we distinguish the concepts of irreversible anonymisation and
reversible anonymisation. The latter might be called “pseudonymisation”. The irreversible
anonymisation consists in deleting each identifying character from a set of data. Concretely, it means
that any piece of information, which directly or indirectly identifies someone, is deleted. It makes
every “re-identification” of the concerned people impossible. The reversible anonymisation is a
technique that consists in replacing an identifying data (more often some personal data) by a
pseudonym. This allows the lifting of the anonymity or the study of any correlations if needed.
(Source: CNIL)

Augmented reality: Technique that allows to insert in real time a 2D or 3D element in a real
picture.
(Source: définitions-marketing.com)

Big data:

Big data refers to the explosion of the data’s amount in the firms and of the new
technological means proposed by the publishers to respond to this outburst.
(Source: Journaldunet.com)

Cultural Property:

Property or object that, on religious or secular grounds, is specifically
designated by each State as being of importance for archaeology, prehistory, history, literature, art
or science, and that belongs to the following categories: see the complete list.
(Source: Final act of the Intergovernmental Conference on the protection of cultural property in the
event of an armed conflict, The Hague, 1954)

Co-regulation: Co-regulation is the way by which a legislative and community act confers to the
concerned parties in the realization of the objectives defined by the legislative authority (particularly
economic operators, social partners, NGOs or associations).
(Source: Inter-institutional agreement, Better legislation of 2003)

Content Data: All the concrete information given by data.
Contextualized data: In order to be useable by the largest number of people, but also by the
semantic Web players, data must be as raw as it could technically speaking, but they also must be
surrounded by elements which enable the contextualisation in order to understand it more easily.
(Source: Regards sur le numérique)

Culture: Culture, in its wider sense, is considered by UNESCO as the set of distinctive spiritual,
material, intellectual and emotional features, which characterize a society or a social group. It
includes, further than arts and literature, lifestyles, fundamental rights of the human being, values
systems, traditions and beliefs. (Source: Mexico City Declaration on Cultural Policies, World
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Conference on Cultural Policies, Mexico City, 26 July - 6 August 1982). More than a hundred
definitions have been written out since Cicero. Traditionally, two types of definition are used in the
common sense. The first one relates to the anthropological issues, about language and identity,
whereas the second one designates the cultural goods and services’ industry.

Cultural footprint: Tool of quantitative and qualitative evaluation of cultural investments. Like
the carbon footprint but in a positive way, it aims to measure the concrete effects of culture and
creation on economy and social cohesion.
(Source: Forum d’Avignon)

Cultural and scientific cooperation :

The cooperation is the ability to collaborate to a
common action, and also refers to the links that appear in order to realize this action. The
cooperation is a mode of social organisation, which allows people who share common interests, to
work together in order to reach a global objective, in this case applied to culture and science.
(Source: latoupie.org)

Data: Data is the conventional representation of information circulating on phone or computing
networks, with a view to its computing treatment.
(Source: Larousse.fr)

Data management platform: Set of solutions and services in order to manage data. (Source:
campdebases.com)

Datamining: This is all the statistical techniques that enable to analyse wide volumes of data, in
order to establish links and tendencies between people and he behaviours: score, segmentation,
populations’ description…
(Source: campdebases.com)

Datatainment:

Datatainment is, as its name reveals, the mingling between data and

entertainment. It could refer to raw data visualised in a playful way, or in the frame of an
entertainment.
(Source: Seven league)

Datavisualisation:

Datavisualisation is a new way of treating data. It aims to make it more
accessible and attractive. It uses some aesthetic considerations as well. The image is at the service of
the meaning and the reader’s understanding (Source: medias-cite.org). It is also defined as the
science of the graphic representation of complex data.
(Source: campdebases.com)

Data protection:

The data protection is pretty developed within the European Union. The
cornerstone of the legislation in this particular field is the 95/46/CE directive. It administrates
everything that concerns people’s protection regarding data’s free movement and treatment.
(Source: edps.europa.eu)
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Data security:

It refers to « all the useful precautions regarding data’s nature and the risks
presented by their treatment ». It prevents the data « from being deformed or damaged, and also
from being accessible by a third party ». (Art.34, IL law). This security is made for all the processes
concerning this data, including their creation, their use, their saving, their archiving or their
destruction. It concerns also their confidentiality, their integrity, their authenticity and also their
availability.

Digital identity: It refers to the data concerning us and which are viewable on the Internet. As a
consequence, it is a data identity which can be declined in different levels: what we want to expose
on the Internet, what other users see about us, what we want to preserve in our intimacy and the
pieces of information which belong to us, but which are also escaping from us.
(Source: Netice.fr)

Digital track: It designates any information that a digital device records concerning the activity or
the identity of its users, automatically or by deliberate deposit. Search engines, blogs, social
networks, e-commerce websites, but also smart cards, documents of carriage, mobile phones: every
system that requires an identification or an interaction are eligible to pick up some information on
the user – path, requests, preferences, purchases, connections, assessments, contact details.
Tracks are not messages, but data. Taken separately, they have no sense. But grouped together,
treated and combined in huge databases, they can reveal some significant, strategic or sensitive
information.

The notion of digital traceability is more and more present in our societies. This is due to the
current ‘Big Data’ context: any piece of information is recorded and stocked by default. In
particular, digital tracks might be used in order to profile people, by an automatic extraction
of a profile by observing their behaviour. This profiling can be used for any behavioural
targeting, very useful for the web marketing.
(Source: Wikipedia)

Discriminations based on digital charateristics: Distinguishing and treating differently
(more often badly) someone or a group in comparison with the rest of society or another individual
because of their digital characteristics.
(Source: larousse.fr)

Ethics: All the values and the rules of conduct which concern morality, and which can be applied
personally of professionally.

Fondamental rights: It gathers the freedoms and the rights recognized by the Constitution, the
1789’s Declaration of the Rights of Man and the Citizen, the Preamble of the 1946’s Constitution
(taken over by the 1958’s one), the Environmental Charter (integrated in the Constitution preamble
in 2005) and the fundamental principles to which those texts send back to.
(Source: vie-publique.fr)
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Human Dignity: The dignity of the human being is the principle according to which a person
must not be treated as an object or a means, but as an intrinsic entity. He deserves an unconditional
respect, independently from his age, his gender, his health conditions, his social condition, his
religion or his ethnic origin.
(Source: Latoupie.com)

Human genome:

It refers to the set of genetic characteristics peculiar to the human race
(Source: jureka.fr), that is to say all the DNA sequences, from which we can extend the metaphor of
the digital identity, of which personal data constitute the characteristics.

Interconnected Data: Interconnected

data are composing what we call the Linked Data. It
consists in exposing structured data on the Internet, and connecting them, which permits to increase
their visibility and they re-use.
(Source: BNF)

Individual freedom: Essential right of the human being in a democratic state.
(Source: linternaute.com)

Intellectual property: Designates all the works of the spirit that are eligible to be used in the
commercial field. The intellectual property can be divided into two categories: the industrial
property, which concerns the protection, by a patent, and the valorisation of inventions, innovations
and creations. On the other hand, it may refer to the literary and artistic property that protects with
the copyright any types of artistic creations, whether musical, graphic, plastic or literary.
(Source: INSEE)

Open business:

It is an approach of the firm which leans on the idea of opening, like free
software, open source, open content and open tools and standards. The approach emphasizes the
transparency, the inclusion of the protagonists and the responsibility.
(Source: Wikipedia)

Open data: It refers to the movement that aims to make non-personal public data that do not
come under private life or security, accessible to everyone via the Internet. It concerns those
collected, stocked, and used by public bodies.
(Source: Blog Marketing et Technologies)

Personal data: Information which allows, mainly on the Internet, to identify directly or indirectly a
physical person. (Source: techno-science.net). The « personal data » terminology has been used for the
first time in the European directive of October 24th 1995, in its second article.
In the extensive definition of the European directive, personal data is defined by everything that has a link
with the identity, the character, the private life of an individual. Personal data also concerns names,
surnames, address; phone number, bank details, social security number (NIR). An e-mail address, an IP
address and a digital address are personal data. By extension, data about family, patrimony or health are
concerned. Genetic fingerprints, voice and pictures must be also considered as personal data.
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(Source: ls-avocats.com)

Personal cultural data:

it designates personal data that has a link with our consumption of
cultural goods and services, induced by our cultural digital behaviour (search engines, transactions of
cultural goods and services – online ticket office, books, music…- videos/musics/streaming consultation
and sharing, social networks, media portals, etc.) or physical (going to the cinema or to an exhbition might
leave some tracks via search engines, posted pictures and comments on social networks, or via geolocalization…).
They concern our identity, not only in its most intimate aspects, but also in its social and community ones:
the cultural goods and services we consume or our cultural behaviour widely participate in the image
that we want to show to our social environment. Personal cultural data contains some important
contextual pieces of information that allows to qualify in a quite precise way the purchasing power of the
digital humain being, but also to foresee his behaviour.
(Source : Cultural behaviou and personal data at the heart of the Big data industry, Ey’s study for the
Forum d’Avignon, 2013)

Privacy:

Usually, privacy is defined as the interdiction to communicate any information to
people who are not concerned. (Source: edps.europa.eu). More specifically, it is the security that
aims to forbid the access to a computer system.
(Source: Larousse.fr)

Private life: Private life, or the “right to intimacy of the private life”, is part of the civil rights. The
components of private life have never been the subject of any definition or limitative enumeration in
order to avoid limiting the protection to legal provisions. Courts have applied the principle of this
protection to the right to a sentimental and familial life, to the secret induced by health, residence,
and rights to the personal image.
(Source : Dictionnaire du droit privé Serge Braudo, Conseiller honoraire à la Cour d'Appel de Versailles
et Alexis Baumann, Avocat au Barreau de Paris)

Rights of individuals: It constitutes the most important part of the civil law, governing what
we call the personal status. It can be defined by what legally institutes and identifies a person within
the society.
(Source: Universalis)

Right to oblivion: It

is mainly evoked regarding Internet, as a right for everyone to see the
elements from the past, whether they are right or not, or even obsolete, being removed from the
Internet, or at least more difficult to access, in order to get out of the collective memory and being
forgotten.
(Source: journaldunet.com)

Regulation: It gathers all the means of action hold by a State or an international institution in
order to regulate economy in a global way and to stabilize the market.
(Source: latoupie.fr)
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Self-regulation: Self-regulation is the ability, for each economic operator, social partners, nongovernmental organisations (NGO) or even associations to adopt between them and for themselves
some common guidelines at the European level.
(Source: Inter-institutional agreement, Mieux légiférer 2003)

Smart Data: It is the process which allows the raw data to turn into ultra-qualified information on
each consumer.
(Source: Blog Adobe, Digital Europe)

Smart cities: They are defined as cities that put their citizens at the heart of their development,
who are thus not seen as simple consumers of services anymore, but are perceived as stakeholders
of the urban development. The smart city is renewing its systematic approach in order to respond to
the changing needs of its institutions, its firms and its citizens by harmonizing participative
governance and a more responsible use of its natural resources. Its objective is to conciliate its social,
cultural and environmental pillars.
(Source: Commission de Régulation de l’Energie)

Unesco’s convention on the cultural diversity: The Convention on the protection and
promotion of the diversity of the cultural expressions, signed in 2005, is a legal and international
binding tool which ensures that artists, cultural professionals, practitioners and citizens throughout
the world, the ability to create, produce, spread and enjoy a wide range of goods, services and
cultural activities, including their own. It has been adopted since the international community
brought the urgency to implement an international law which recognizes:
 The particular nature of cultural goods, services and activities, carrying identities, values and
meanings.
 That even if cultural goods, services and activities are important from an economic point of
view, they are not consumer goods that can be considered as ordinary trade objects.
By recognizing that culture cannot be a by-product of the development but the trigger of a
sustainable development, the Convention opens the way towards a new international frame for
governance and management of culture by:
 Encouraging the establishment of cultural policies and measures in order to support
creativity, and also to allow creators to access to national and international markets, in which
their artistic works and expressions will be recognized and remunerated, by assuring that
those expressions will be reachable by a large amount of people.
 Admitting and optimizing the global contribution of the cultural firms for the social and
economic development, particularly in the developing countries.
 Integrating culture in the sustainable development strategies and in the national
development policies.
 Promoting international cooperation in order to facilitate the mobility of artists and the
circulation of cultural goods and services, especially in the South.
(Source: UNESCO)

Universal Declaration:

It is a text or a solemn speech which proclaims some fundamental
principles. A declaration carries a symbolic content, essentially political. By acting this way, political
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players often wish that the content of the declaration could turn in a second time into laws,
conventions or treaties, which are legal mandatory documents.
(Source: Perspective Monde, University of Sherbrooke)

Virtual reality: It is a technology which enables an interactive simulation of reality, in real-time.
It is a technique of communication between the man and the machine, consisting in immersing a
person in a computer-generated sensorial universe recalculated in real-time (images, sounds, tactile
sensations…). It is realized with computer-generated images and a 3D virtual environment in which
we can evolve, giving the impression of being immersed in a real world.
(Source: futura-sciences.com)
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E. Watch the debates of the Forum d’Avignon
FORUM D’AVIGNON@PARIS – SEPTEMBER 19th 2014
The first cultural forum 100% Data
OPENING SESSION: Personal data, cultural data
With Nicolas Seydoux, Chairman the Forum d’Avignon, Jean-Paul Delevoye, Chairman of the
CESE, Fleur Pellerin, French Minister of Culture and Communication
Myths and fiction around Big data, Discussion led by Cécile Portier, writer, poet, civil
administrator at the French Ministry of Culture and Communication, with Christophe
Aguiton, activist & researcher at Orange Labs
Why an ethical and fair framework is needed for the data ?
François Taddei, Doctor in molecular and cellular genetics, Researcher Director of the Center
for research and interdisciplinary (CRI)
Les données personnelles, c’est moi, par Abd al Malik, rapper, slammer, composer, writer &
film director
Mentalist or algorithm : who knows you better? By Yann Frisch, mentalist, World Champion
of magic
WATCH

SESSION 1: Cultural data, that’s me !
Discussion led by Agnès Lanoë, Forecast & Strategy Director, ARTE
With Isabelle André, CEO of the Monde interactif (France), Pierre Bellanger, Founder & CEO
of Skyrock (France), Chawki Gaddes, Executive secretary of the International Academy for
Constitutional Law (IACL) (Tunisia), Caia Hagel, Creative Director & Co-founder at guerillapop
+ medialab (Canada), Daniel Kaplan, CEO & cofounder of the Fing (The Next-Generation
Internet Foundation) (France)
With the participation of Fabrice Naftalski, Partner/Attorney at EY, lawyer society.
Reponsible for regulatory projects in connection with the use of Information Technology,
intellectual property and data protection. (France)
WATCH
SESSION 3: Firms : how culture of data is becoming a competitive advantage
Discussion led by Merav Griguer, Attorney partner at Dunaud Clarenc Combles & Associés,
co-author of Guide de la communication sans risque (Ed. Eyrolles, 2012)
With Emmanuelle Bartoli, Group Data Protection Officer, Atos (France), François Bourdoncle,
co-founder of Exalead & CEO of FB&Cie (France), Mats Carduner, Co-founder & CEO of fiftyfive (France), Nicolas de Cordes, Vice-President Marketing Anticipation, Orange Group
(Belgium), Isabelle Falque-Pierrotin, State councilor & Chairman of the CNIL (France), Marc
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Mossé, Director of Legal and Public Affairs at Microsoft France, Vice-President of the thinktank Renaissance Numérique (France)
With the participation of Fabrice Naftalski, Partner/Attorney at EY, lawyer society.
Reponsible for regulatory projects in connection with the use of Information Technology,
intellectual property and data protection. (France)
WATCH

6th INTERNATIONAL MEETING OF THE FORUM D’AVIGNON 2013 – NOVEMBER 23rd 2013

What is the value of our personal cultural data?
Moderated by Monique Canto-Sperber, Chairman of Paris Sciences et Lettres, with Steffen
Wachenfeld, co-founder and Managing director of Hitfox Group, Yann Thebault, Managing
director Spotify France, and Rudi Klausnitzer, Adviser at DMC Group and writer.
WATCH
“Among this huge amount of data, one of
them is worth four times as much as other
data: the personal cultural data. It reflects
our tastes and aspirations, and the social
image that we wish to send out to others. It
is constituent of our digital identity, as
culture is the essence of human race.”
Bruno Perrin (EY)

DEBATES OF THE FORUM – SEPTEMBER 17th, 2013
Could cultural and creative companies take advantage of the Big Data?
Led by Camille Neveux, Journalist ‘New technologies’ at Journal du Dimanche, with Bruno
Perrin, Fabrice Naftalski, Solenne Blanc, EY Partners, Nicolas de Cordes, Vice-chairman of the
and Thibaut Munier, Managing director and co-founder of the group 1000Mercis.
WATCH
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Experts and contributors (2014)

Christophe Aguiton – Researcher, Orange Labs
David Birch – Specialist of the digital identity
Solenne Blanc – Associated director, EY
Danah Boyd – Microsoft
Mats Carduner –CEO, Fifty-five
Nicolas de Cordes – Vice-chairman marketing, vision Orange
Kenneth Cukier – Reporter, The Economist
Pascal Dasseux – CEO, Havas Digital
Axel Dauchez – Chairman, Deezer
Stéphane Distinguin – Chairman, Cap Digital
Olivier Ertzscheid – Lecturer in Information Sciences and writer
Isabelle Falque-Pierrotin – Chairman, CNIL
Laurent Gaveau – Director, Google Institute Lab
Pierre Giner – Digital artist
Laure Kaltenbach – General director of the Forum d’Avignon
Rudy Klausnitzer – Advisor, DMCGroup and writer
Nathalie Leboucher – « Smart cities »Director, Orange
Olivier Le Guay – In charge of the editorial of the Forum d’Avignon
Mélanie Loubersac – In charge of the medias studies’ pole, SCAM
Stéphane Mathelin-Moreaux, Director, Neuflize OBC
Albertine Meunier – Digital artist
Marc Mossé – Director of the public and legal affairs, Microsoft
Thibault Munier – Managing director and co-founder of the group “1000mercis”
Fabrice Naftalski – Lawyer, EY
Camille Neveux – New technologies reporter, Journal du Dimanche
Armelle Pasco – director of the Cultural and Institutional Partnership, Orange
Bruno Perrin – EY Partner
Francis Pisani – Specialist in innovation and social medias, reporter and author of the blog
“Winch 5 “ (Le Monde)
Jon Rappaport – CEO, Cirple
Gavin Starks – Managing director, Open Data Institute
Yann Thebault – Managing director, Spotify France
Benoit Thieulin – Chairman, National Council of the Digital (CNN)
Steffen Wachenfeld – Co-founder and Managing director, Hitfox Group

We would like to thank Valérie Escaudemaison, Félicie Kertudo, Camille Gauthier and Galien Renault
for their contributions to this report.
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About the Forum d’Avignon:

The Forum d’Avignon is a think tank in the service of culture and its dialogue with the economic
world. Leaning on an international network of artists, creators, entrepreneurs, experts, international
consulting firms and more than thirty public and private partners, the association created in 2008 is
feeding 3 fields of activity by proposing and implementing projects, ideas and original realizations on
each continent:




Financing and economic models
Innovation and digital
Territorial attractiveness and social cohesion

Key figures:








More than 40 nationalities debating ideas
12 partner universities
More than 1000 participants every year
More than 25 studies and proposals
200 international contributors to the Think tank
500 videos and interviews
50 industries represented

Facebook.com/Forum.Avignon

@ForumAvignon
(0)1
45 61
90 43
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contact@forum-avignon.org

